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THE COMMUNITY CHANNEL

Annual Report and Financial Statements
Legal and administrative details

The Community Channel was incorporated as a company limited by guarantee on 22" October
1998. The governing instrument is the Memorandum and Articles of Association.

Registered Company number : 3655220

Registered Office : 2 - 6 Cannon Street London EC4M 6YH

Principal Office : Riverwalk House 157-161 Millbank London SW1P 4RR
The directors of the company are:

Non-executive
Andy Duncan (Chairman)
Jon Snow (Deputy Chairman)
Dawn Airey
Anthony Ball
Scott Cormack - appointed 12 March 2009
Paddy Coulter
Sarah Davies - resigned 9 December 2008
Rupert Howell - appointed 14 October 2008
Jane Reed
Mark Thompson
Andrew Whyte - resigned 15 July 2008

Executive:

Caroline Diehl

Honorary Treasurer:
Rachel Yasue - resigned 9 December 2008
Scott Cormack — appointed 9 December 2008
Company Secretary:
Kate Stanley - resigned 10 March 2009
Scott Cormack - appointed 10 March 2009
Auditors: Knox Cropper, 8/9 Well Court, London EC4M 9DN

Bankers: Co-operative Bank, City of London Business Centre, 9 Prescot Street, London E1 8SG

Solicitors: Bates, Wells and Braithwaite 2 - 6 Cannon Street, London EC4M 6YH
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THE COMMUNITY CHANNEL

DIRECTORS' REPORT

The Directors present their annual report and audited financial statements of the company
for the year ended 31 March 2009.

OBJECTIVES, ACTIVITIES AND ACHIEVEMENTS

This section of the report summarises our achievements for 2008/09 and the progress we have
made against our aims and objectives as outlined in our business plan and our 2007/08 report.

Our aims and objectives for the year

* To reach the widest possible audience securing continued funding and resources for
Community Channel.

* To provide a television and online platform for the charities and communities
* Toincrease the media and communications industry’s support for Community Channel
Community Channel activities and achievements during the year

In the early part of 2009, we introduced Google Analytics as our standard measurement and
reporting tool, across both the Media Trust and Community Channel websites. Over the last year
Community Channel has seen a positive trend, with a steady increase in the total unique users’
growth of 11%. A direct comparison of March 2009 vs. March 2008 unique users shows an even
larger increase of 30%. A total of 146,365 unique users visited the site during the year, viewing
more than 1.45 million pages and 403 fiims. The Channel has continued to benefit from its
continuing strong relationship with broadcasters and other media, who donate bandwidth,
programming and cross-promotion.

Our BARB ( Broadcasters Audience Research Board) 3 minute reach is 2.857 million for the
period 1st April 2008 - 31st March 2009. The March 2009 3 minute reach was 710,000 viewers
compared to 500,000 in March 2008 While broadband still only reaches 60% of UK homes
(source:http://www.ofcom.org.uk/media/speeches/2009/apr/digital_europe) \WE€ believe that television prOVideS a vital platform to
provide information and inspiration about charitable and community activity and services.
Meanwhile, in preparation for a fully digital UK we have increased our investment in our broadband
service. In 2008 we introduced a new video player on the website, and at the end of the financial
year we invested in additional staffing. The library of 403 films has quadrupled in the last year,
producing over 53,029 views, and new charity and community films are being added every week.

More than 1,000 charities were featured across the year on the Channel, and users of the
Channel’s website, were referred to volunteer opportunities via our link to Do-it.org.

Following on from the success of the Channel’s live broadcast of The Scout Association 100™
anniversary Jamboree celebrations, the Scouts commissioned a regular monthly magazine
programme, Scouts TV, for broadcast and broadband distribution on Community Channel.

The British Sign Language community and Ofcom came together to launch a dedicated Sign
Zone on Community Channel, launching with a specially commissioned magazine show QVickedO
and donated programming from the BBC, including repeats of See Hear.
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DIRECTORS' REPORT (Continued)

The BBC2/Unicef Long Way Down programming reversioned by Community Channel to highlight
Ewan and CharleyOsvisits to the Unicef-supported charities in Africa, continued to attract high
audiences, as does the unique range of international content showcasing the work of charities
around the world.

With a secondee from the BBC Sport, and funding from the Football Foundation, we launched
the UK’s first dedicated weekly community sports show, Your Sport, showcasing community
sports activity from sports charities and community sports groups. This was complemented later in
the year by funding from the Arts Council of England to launch a dedicated community arts
programme, the Arts Zone.

In partnership with Five we produced a fourth series of Mad for Arts, focused this year around
telling the stories of how dance turned round the lives of five people with mental health issues.
Five broadcast the Mad for Dance films each night of the week at 7.30pm and promoted the
Community Channel on screen for viewers to see more related films. Community Channel also
provided viewers with information on a range of mental health charities and dance groups that they
could turn to for support and inspiration.

In partnership with ITV we produced a special documentary Lets Go Dancing on Ice, showing the
work of three disability charities, WhizzKids, Action for the Blind and SPICE (Special People on
ICE) that encourage their disabled beneficiaries to go ice-skating. ITV promoted the Community
Channel from the home page of Dancing on Ice.

We are grateful for the ongoing support of The Office of the Third Sector in the Cabinet Office.
BSkyB and Virgin Media continued to provide a generous brand marketing contribution toward our
costs. ‘At cost’ and donated programming continued to be supplied by the BBC, Channel 4, ITV,
and many independent production companies. A range of corporate, public sector and charitable
funders commissioned original programming for the Channel through Media Trust Productions.
The media industry continued to support the Channel with significant contributions of donated
technical, programming and marketing support. BSkyB, Virgin Media and BBC continued to
provide the Channel with significant donated bandwidth on satellite (24 hours a day), cable (24
hours a day) and Freeview (3 hours a day).

Media Trust Corporate Members
Media Trust corporate members are at the heart of everything the Community Channel achieves.

Media Trust corporate members during the year were BBC, BSkyB, Channel 4, Daily Mail and
General Trust, Discovery Networks Europe, Disney Channel UK, Emap Plc, Guardian Media
Group, IPC Media, ITV, MTV Networks UK & lIreland, News International, Newsquest Media
Group, OMD, Turner Broadcasting, Warner Brothers and WPP Group.
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DIRECTORS' REPORT (Continued)

FUTURE DEVELOPMENTS

Community Channel’s aims and objectives for 2009/10 are:

To provide opportunities for marginalised and disadvantaged communities and citizens to get
their voices heard.

To use the Channel to drive increased awareness of, and engagement in, charitable, voluntary
and community activity, including community sports and arts.

To assist individuals to participate more in their community and tackle important issues, by
showing inspiring examples of good practice and linking the channel's audiences to a rich
offering of information and opportunities for participation.

To increase the awareness and reach of charitable and voluntary sector activity in mainstream
media, through Community Channel's partnerships with other broadcasters, and in print and
online, sharing good practice as widely as possible.

To develop an interactive broadband hub, rich in video and interactivity, offering
comprehensive opportunities for immediate involvement; creating a thriving community both
online and on-air, to share ideas and experiences.

To make the channel’s content available for free to dozens of other platforms in a media
convergent world.

To grow the audience and reach of Community Channel on television, online, and other new
platforms.

To diversify and increase funding streams, seeking both public and commercial sources of
revenue.

To grow existing pro-bono relationships with the media industry.

FINANCIAL POSITION
The excess of expenditure over income for the year amounted to £106,126 and reserves held at
the year end amounted to £295,183. Details of fixed assets are set out in note 5 to the accounts.

The company has secured funding from the Office of the Third Sector to 31 March 2011, albeit on
a reducing basis and expenditure for the coming year has been budgeted on this basis. The
company, at present, remains dependent upon the continued support of this funder and its major
corporate donors BSkyB, BBC, Virgin Media and News International, which include bandwidth,
programming, staff secondments and cross promotion both on air and in press advertisements and
listings. As the awareness and reach of the channel grows, we are optimistic about attracting
further funding from current and new partners.
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DIRECTORS' REPORT (Continued)

STATEMENT OF DIRECTORS' RESPONSIBILITIES

The Directors are required to prepare financial statements for each financial year which give a true
and fair view of the state of affairs of the Company and of the income and expenditure of the
company for that period. In preparing those financial statements, the Directors are required to:

- select suitable accounting polices and then apply them consistently;

- make judgements and estimates that are reasonable and prudent;

- state whether applicable accounting standards have been followed subject to any material
departures disclosed and explained in the financial statements;

- prepare the financial statements on the going concern basis unless it is inappropriate to
presume that the Company will continue in business.

The Directors are responsible for keeping proper accounting records which disclose with
reasonable accuracy at any time the financial position of the Company and to enable them to
ensure that the financial statements comply with the Companies Act 1985. They are also
responsible for safeguarding the assets of the Company and hence for taking reasonable steps
for the prevention and detection of fraud and other irregularities. The Directors confirm that they
have taken appropriate steps to make themselves aware of any relevant audit information and to
establish that the auditors are aware of such information. As far as the Directors are aware, there
is no relevant audit information which has not been disclosed to the auditors.

ON BEHALF OF THE BOARD

AN

Rupert Howell Mark Thompson
Director Director

7 July 2009
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INDEPENDENT AUDITORS’ REPORT

TO THE MEMBERS OF
THE COMMUNITY CHANNEL

We have audited the financial statements of the Community Channel for the year ended 31 March
2009 which comprise the Income and Expenditure Account, the Balance Sheet and the related
notes. These financial statements have been prepared under the historical cost convention and
the accounting policies set out therein.

This report is made solely to the company’s members, as a body, in accordance with Section 235
of the Companies Act 1985. Our audit work has been undertaken so that we might state to the
company’s members those matters we are required to state to them in an auditors’ report and for
no other purpose. To the fullest extent permitted by law, we do not accept or assume
responsibility to anyone other than the company and the company’s members as a body, for our
audit work, for this report or for the opinion we have formed.

RESPECTIVE RESPONSIBILITIES OF DIRECTORS AND AUDITORS

As described in the Directors’ Report the Company’s directors are responsible for the preparation
of financial statements in accordance with applicable law and United Kingdom Accounting
Standards (United Kingdom Generally Accepted Accounting Practice).

Our responsibility is to audit the financial statements in accordance with relevant legal and
regulatory requirements and International Standards on Auditing (UK and Ireland).

We report to you our opinion as to whether the financial statements give a true and fair view and
are properly prepared in accordance with the Companies Act 1985 and whether the directors
report is consistent with the financial statements. We also report to you if, in our opinion, the
Company has not kept proper accounting records, if we have not received all the information and
explanations we require for our audit, or if information specified by law regarding directors’
remuneration and transactions with the Company is not disclosed.

BASIS OF AUDIT OPINION

We conducted our audit in accordance with International Standards on Auditing (UK and Ireland)
issued by the Auditing Practices Board. An audit includes examination, on a test basis, of evidence
relevant to the amounts and disclosures in the financial statements. It also includes an
assessment of the significant estimates and judgements made by the Directors in the preparation
of the financial statements, and of whether the accounting policies are appropriate to the
Company's circumstances, consistently applied and adequately disclosed.

We planned and performed our audit so as to obtain all information and explanations which we
considered necessary in order to provide us with sufficient evidence to give reasonable assurance
that the financial statements are free from material misstatement, whether caused by fraud or other
irregularity or error. In forming our opinion we also evaluated the overall adequacy of the
presentation of information in the financial statements.

OPINION
In our opinion:
¢ the financial statements give a true and fair view of the state of affairs of the Company as at
31st March 2009 and of its income and expenditure for the year then ended and have been
properly prepared in accordance with the Companies Act 1985.
* The information given in the directors report is consistent with the financial statements
Cu Cax =
Knox Cropper
8/9 Well Court Chartered Accountants
London EC4M 9DN Registered Auditors
7™ July 2009
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INCOME AND EXPENDITURE ACCOUNT
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2009 2008
Notes

INCOME £ £
Grants and Donations 2 871,200 1,068,000
Interest 219 76
Production and other Income 385,905 242,978
TOTAL INCOME 1,257,324 1,311,054
EXPENDITURE
Production Costs 1,278,014 1,244,151
Marketing 12,990 25,259
Overheads 37,479 66,723
TOTAL EXPENDITURE 1,328,483 1,336,133
Excess of Expenditure over Income

before Tax 3 (71,159) (25,079)
Gift Aid (34,967) (11,110)
Excess of Expenditure over Income

after Tax (106,126) (36,189)

All recognised gains and losses are reflected through the Income and Expenditure Account.
No separate Statement of Total Recognised Gains and Losses is produced.

All activities reported above relate to continuing activities.



THE COMMUNITY CHANNEL

AS AT 315" MARCH 2009

FIXED ASSETS
Tangible Assets

CURRENT ASSETS
Work in Progress

Debtors

Cash at Bank and in Hand
CREDITORS

Amounts falling due within one
Year

NET CURRENT ASSETS

TOTAL ASSETS LESS CURRENT
LIABILITIES

RESERVES:
General Reserve

Designated Reserve

BALANCE SHEET

Notes 2009
£

5

6 341,824
114,130
455,954

7 (168,999)

8

8,228

286,955

295,183

10,408

284,775

295,183

Page 8

2008
£ £
24,265
597,526
597,526
(220,482)
377,044
401,309
10,408
390,901
£401,309

Approved by the Board of Directors on 7 July 2009 and signed on their behalf by:-

Rupert Howell - Director
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Notes to the financial statements
For the year ended 31" March 2009

1. ACCOUNTING POLICIES

(@)

(b)
(c)
(d)

(f)

(9

The accounts have been prepared under the historical cost convention and in
accordance with applicable Accounting and Financial Reporting Standards.

Grants and Donations are accounted for on a received basis.
Services income is accounted for when the service is delivered.

Assets at a cost in excess of £1,000 intended to be of ongoing use in carrying out
activities are capitalised as fixed assets. Depreciation is provided on equipment on a
straight line basis in order to write off the cost of equipment over its useful life. The rate
used for this purpose is 33 1/3%.

Work in progress represents recoverable costs incurred on film productions and multi
media projects not yet delivered.

Rentals applicable to operating leases, where substantially all the benefits and risks of
ownership remain with the lessor, are charged to the statement of financial activities on
a straight-line basis over the lease term.

Under Financial Reporting Standard No. 1 the company is not required to produce a
Cash Flow Statement.

2. GRANTS AND DONATIONS
2009 2008
£ £
Cabinet Office : Office of the Third Sector 843,200 1,068,000
The Football Foundation 15,000 -
HMRC 13,000 -
£871,200 £1,068,000
Grants and Donations are applied for the purposes for which they are given and, in the
consolidated accounts of the Media Trust, which is the Community Channel’s parent
company, they are treated as restricted funds.
3.  EXCESS OF INCOME OVER EXPENDITURE IS STATED AFTER CHARGING:
2009 2008
£ £
Depreciation 16,037 41,188
Audit Fee 1,450 1,400
Other accounting services - 2,030
4. STAFF COSTS
2009 2008
£ £
Salaries 434,982 452,493
Social security costs 44,929 48,826
Pension costs 4,117 1,658
£484,028 £502,977
No No
The average number of staff employed during the
year was: 12 12

No director received remuneration from the company during the current or previous year.



THE COMMUNITY CHANNEL

Notes to the financial statements
For the year ended 31" March 2009

5. TANGIBLE FIXED ASSETS

Cost:

Balance brought forward
Additions

Scrapped / written off
Balance carried forward

Depreciation :

Balance brought forward
Charge for the year
Scrapped / written off
Balance carried forward

Net Book Value :
As at 31% March 2009

As at 31% March 2008

The above fixed assets are held for restricted purposes.

6. DEBTORS

Trade Debtors
Less: Provision for Bad Debts

Prepayments and Accrued Income
Other Debtors
Amounts due from group undertakings

7. CREDITORS

Trade Creditors
Overdraft
Accruals
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Technical Computer
Equipment Equipment Total
£ £ £
113,593 55,720 169,313
113,593 55,720 169,313
96,727 48,321 145,048
8,995 7,042 16,037
105,722 55,363 161,085
£7,871 £ 357 £ 8,228
£ 16,866 £7,399 £ 24,265
2009 2008
£ £
198,868 237,360
- (2,511)
198,868 234,849
13,167 54,000
129,789 308,677
£ 341,824 £ 597,526
2009 2008
£ £
114,914 105,504
- 40,911
54,085 74,067
£ 168,999 £ 220,482
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Notes to the financial statements
For the year ended 31°' March 2009

RESERVES
Designated
General Reserves/
Reserve Grants Total
£ £ £
Movements in the year:
Income
Grants - 871,200 871,200
Other Income 385,905 219 386,124
385,905 871,419 1,257,324
Expenditure (350,938) (977,545) (1,328,483)
34,967 (106,126) (71,159)
Gift Aid (34,967) - (34,967)
Excess of expenditure for the year - (106,126) (106,126)
Balance brought forward 10,408 390,901 401,309
Balance carried forward £ 10,408 £ 284,775 £ 295,183

The designated reserve includes unspent grants from the Office of the Third Sector and
HMRC, to be applied in accordance with the terms of each grant.

CAPITAL COMMITMENTS
There were no capital commitments at the year end (2008 : £nil).

OPERATING LEASES
At 31st March 2009 the Company had no annual commitments under non-cancellable
operating leases as follows:

TAXATION
Any taxable profits arising will be subject to a payment under Gift Aid to the Media Trust,
and therefore no liability for taxation arises.

ULTIMATE PARENT COMPANY
The ultimate parent company is the Media Trust, which is a company limited by guarantee
incorporated in the England and Wales and is a registered charity.

INDUSTRY CONTRIBUTORS

The Community Channel is supported by a number of major media organisations including
BSkyB, BBC, Virgin Media and News International. These organisations facilitate
programme transmission through the free provision of bandwidth and also provide a range
of other support services some of which are provided on normal commercial terms with
others provided at reduced rates. The non-executive directors of the Community Channel
include directors and senior managers of some of these media organisations who have been
appointed because of their experience and knowledge of the sector.



